PRESS RELEASE

iq digital honored with “The Real Impact" Award” at the Horizont Advertising
Impact Summit

e Joint award presented to iq digital, iqg media, and REPUBLIC for the study
“Reputation Impact 2 — the Synergy Effect (RISE)” at the Horizont Advertising
Impact Summit on September 8, 2026

¢ The study demonstrates that advertising in high-quality journalistic contexts has a
stronger, more lasting impact and even builds momentum across multiple
interactions

Diisseldorf, September 9, 2026. iq digital, ig media, and REPUBLIC were honored with the
“The Real Impact” Award on the evening of September 8, 2026, at the Horizont Advertising
Impact Summit awards ceremony. The award recognizes the jointly commissioned study
“Reputation Impact 2 — the Synergy Effect (RISE),” which sets new standards for

understanding sustainable advertising impact in high-quality journalistic environments.

The HORIZONT “The Real Impact” Award honors studies that make a demonstrable and
practically relevant contribution to advertising impact research in Germany—by showing
how advertising measures measurably contribute to communication goals. The award’s
twelve-member jury, chaired by Dirk Engel, evaluates the submitted studies based on five
criteria: the quality and validity of the research design and methodological implementation;
the transparency of the design and data; the degree of innovation in the approach; the
practical relevance for advertising effectiveness research in Germany; and the continuity of

the study.

Steffen Bax, CEO of iq digital, commented: “This award confirms what we have scientifically

demonstrated with RISE: Context is not a soft factor, but a key driver of impact. Those who



place campaigns in high-quality journalistic environments are investing not only in reach, but

also in sustainable brand impact.”

The study examines how advertising impact evolves over multiple touchpoints. The focus is
on whether and how earlier advertising contacts influence the effects of later contacts—and
what role the respective media environment and the chosen format play in this process. The
results are clear: In high-quality, reputable environments, advertising effects build on one
another. Earlier contacts amplify the impact of later contacts—a mechanism the study
describes as the “RISE effect.” In contexts with little context or in unbranded environments,
this effect does not occur. The results are particularly striking when display advertising is
combined with digital storytelling and/or print contacts—attitudes toward the advertising

medium and purchase intent increase by up to nine percent.

The study examined the media outlets of REPUBLIC (Frankfurter Allgemeine Zeitung and
Siddeutsche Zeitung) as well as the expanded portfolio of the media marketing companies
iqg media and iq digital, which includes publications such as Handelsblatt, DIE ZEIT, and DER
SPIEGEL.

About iq digital:

iq digital media marketing GmbH is the exclusive marketing partner for leading media outlets in
Germany. Its portfolio includes top-tier media in the areas of general news, business & finance, trade
publications, and millennial-focused media. Websites such as DER SPIEGEL, FAZ.NET, Handelsblatt
Online, SZ.de, WirtschaftsWoche Online, manager magazin, Harvard Business Manager, and Der
Tagesspiegel keep decision-makers informed daily on all relevant topics. Headquartered in
Dusseldorf, iq digital—a joint venture between FAZ Verlag, Handelsblatt Media

Group, Stddeutsche Zeitung Verlag, and ZEIT Verlag—offers both broad reach in the areas of news
and business as well as special-interest offerings tailored to specific target audiences. With a total
digital reach of 32.9 million* unique digital users, iq digital is one of the leading marketers of high-
quality digital media and media brands. *Source: agma DNA, net reach / February 2025



Press contact:

Simone Lopez Sanchez
iq digital GmbH
Toulouser Allee 27
40211 Disseldorf

0

=1




