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What can you expect?




WIRTSCHAFTSWOCHE ... WHAT WE STAND FOR

The essential information on companies, finance, success and technology

Wirtschafts\WWoche Online is THE digital business
magazine in Germany.

The print magazine celebrated its 90th anniversary
in 2016 and has been rated Germany's most
trustworthy business magazine.

Wirtschafts\Woche serves as a navigator and coach
all in one — adopting a clear-cut stance and
providing useful recommendations for readers.

It explains the world of business and tells readers
how they can optimise their asset management
and their career planning.
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WIRTSCHAFTSWOCHE ... WHAT WE STAND FOR

We want to talk to each other
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Networking of the highest standard

Personal interaction and contact building —
particularly across different sectors of the

economy — are becoming ever more important.

The Wirtschafts\Woche Club provides its
members with access to exclusive events.

See: https://club.wiwo.de/
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https://club.wiwo.de/

HANDELSBLATT MEDIA GROUP ... WHAT WE STAND FOR

We forcefully and successfully pursue the goal of digital transformation
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Wirtschafts\Woche is part of Germany's leading
media group for business and finance — and also
has a voice on the international stage.

The Handelsblatt Media Group sees itself as

a community whose mission is to help people
understand economic issues and interrelationships.
Every day, the editorial team and the employees

at the publishing company play a key role in
disseminating economic and business know-how.

Only those who understand the interplay of
economic factors can make better decisions

in their daily life — whether at school, on the campus
or in their job.

Handelsblatt UNTERNEHMEN ~ MARKEN  LEISTUNGEN  AWARDS  PRESSE  KARRIERE Q f ¥ in
111 MEDIA GROUP

Wirtschafts

WIRTSCHAFTSWOCHE

Wirtschaft denken, verstehen und gestalten.

Die WirtschaftsWoche ist das fihrende deutsche Wirtschaftsmagazin fur Entscheider
mit allen aktuellen Fakten und Hintergriinden - gedruckt, digital und live. Rund 100
Mitarbeiter aus aller Welt analysieren Woche flr Woche die wichtigsten
Entwicklungen in Politik und Weltwirtschaft, Unternehmen und Markten sowie in den
Bereichen Innovation, Digitales, Erfolg und Geldanlage.
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Print Digital Live
Die WirtschaftsWoche beleuchtet alle Die WirtschaftsWoche erreicht taglich Je komplexer ein Thema, desto tiefer
relevanten Wirtschaftsthemen der rund eine Million digitale Nutzer mit und personlicher muss der Austausch
Woche und gibt ihren Leserinnen und aktuellen Wirtschaftsnachrichten Gber werden. Die WirtschaftsWoche fihrt

Lesern neue Perspektiven. klare die Webseite. das eMaaazin. die eine Vielzahl an Veranstaltunaen durch.



WIRTSCHAFTSWOCHE ONLINE ... OUR READERS

Your direct line to active Urban Professionals with high incomes in top jobs

fQ%QW 39% between the ages of 20 and 39

59% have above-average educational qualifications

41% live in major cities in Germany

52% are married

54% have a net household income of 3,000 € plus

26% are C-level executives in Germany
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63% exercise regularly

B Wirtschafts
Il Woche

Source: agof daily digital facts, @ month for the past three months (Jan — Mar 2023),
total population 16+ 6



WIRTSCHAFTSWOCHE ONLINE ... OUR DECISION-MAKERS

\We reach 16% of all decision-makers in the area of finance

C-level decision-makers: Financial decision-makers:
136k 288k
22% reach’ 16% reach?

1 Target group: Professional position: executive employees board member/managing director/managing 2 Target group: Sole/delegation/co-decision-makers in finance: Finances
director/office/operation/works manager | Digital offers: WirtschaftsWoche: wirtschaftswoche.de + App(s) Digital offers: Business week: wirtschaftswoche.de + App(s)

SME decision-makers: Business management decision-makers:
250k 403k

14% reachs 18% reach?

3 Target group: Small and medium-sized enterprises (SMEs) in total (< 250 employees and up to 50 million euros 4 Target group: Sole/delegation/co-decision-makers Company and management: Company and management
turnover) | Digital services: WirtschaftsWoche: wirtschaftswoche.de + App(s) Digital offers: WirtschaftsWoche: wirtschaftswoche.de + App(s)

Source: LAE 2023, digital reach @ month | Legend: 136 thousand of all users who use wirtschaftswoche.de are C-level decision-makers. This corresponds
to a reach of 22% of all C-Level decision-makers in Germany. 7




WIRTSCHAFTSWOCHE ONLINE ... KEY FACTS

The website of the leading business magazine in Germany
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Digital
3.45 million
UNIQUE

USERS

Online
1.76 million
Uu

Mobile
1.80 million
Uu

FRIVATE E QuITY

Die Entmachtung der Borse

Weil Geld so billig ist, brauchen Unternehmen den Kapitalmarkt immer seltener, immer mehr Unternehmen
verschwinden von der Borse. Das ist schlecht fur Anleger - und schadet der Volkswirtschaft.

von Christof Schirmann

Digital Digital
13,296,641 19,630,352
VISITS Pls

FAKE-STANDORTE
Sixt vermietet Wagen an WirtschaftsWoche
Stationen, die es gar nicht gibt

Wer bei Sixt ein Auto bucht, kann eine bose

Uberraschung erleben: Der Konzern bietet Wagenan

Standorten an, die es gar nicht gibt. Der Kunde bleibt

emport zurtick - fur den Konzem lohnt sich die Masche

trotzdem

Hochststrafe Meeting

Source: agof daily digital facts, last month (March 2023), total population 16+ |
IVW 2023-3




WIRTSCHAFTSWOCHE ... QUALITY IS RECOGNISED

Benefit from a trusted environment

s Wirtschafts\Woche was presented with the German Journalists’ Award 2019:
e Melanie Bergermann and Saskia Littmann won the award in the “Banking

e & Insurance” category. Under the heading “Bullshit Banking”, their article

in WirtschaftsWoche showed just how easy it was to open an account with

Internet bank N26 for a fictitious person, which in turn makes it easier to

launder money. The article prompted a number of targeted investigations

by the supervisory authorities. The jury also recognised this example of

outstanding journalism in the “Fintech Special Award” category, which

Eiﬁladung zur Geldwasche

means that the same article actually won two awards.

Wirtschafts\Woche was honored twice at the European Publishing Award
2020: it won the magazines in the "Economy" category, which honors the best
business magazines in Europe. The WiWo also won in the "Cover Concept” .,

category, in which the jury honored outstanding design concepts for magazine T i \
COVers. ‘
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PODCAST “TALKING TO THE BOSS”

In conversation with the leading figures in business and politics

Varinia Bernau, Head of the Success Department,
and Editor in Chief Horst von Buttlar take it in turns
to discuss with Germany's most important
entrepreneurs, top managers, economists and
economic policymakers how to successfully run a
business in the current situation and how they
themselves became successful.
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https://www.iqdigital.de/Ueber-uns/Kontakt

EVERGREEN ... THE HOMEPAGE

Showcase your brand over a large area with strong visuals

=WirtschaftsWoche

EN  FINANZEN  ERFOLG  HOCMSCHULE  POLITIK  TEC

InHamburg zeigt sich das ganze
. . Drama der Mobilitdtswende
information upon

request

ist, z0igh Hamburg: Die Stadt, in der Autopendler arm kingsten im Stau
er Exfolg? Findet vor allem im Konjunktiv statt.

L4

Use the powerful appeal
of the Wirtschafts\Woche
media brand and strong
visuals to transfer the
positive image and
trustworthiness of our
medium to your brand
message!

Our branding formats
offer you the perfect
solution to showcase
your brand.

.l



https://www.iqdigital.de/Ueber-uns/Kontakt

environment

2 WirtschaftsWoche

E POUTIK TECHNOLOGIE erfolgreich

Anzeige: Simtiiche inhahe dieser Seite sind ein Angebot von Caggermini. Fix den inhak ist Capgemini verantwortlic
C@WN . People matter, results count.

You can find more 2D LSRRI,

information in our
content ."Sg- S HIDANT o
solutions -

Markte » Technologien »

t smarten Wachtern gegen Hacker
gen aus dem Cyber-Raum nehmen stetig zu, die Attacken werden immer
MizKunsticher intalligenz wollen Untemehmen den Angreifem Parol .

1 Autbmntis}erung braucht
M. inen —und M h

T From “Plus” products only

SOMETHING SPECIAL ... THE NATIVE HUB

Position yourself as an expert and explore your topic in a credible manner in a trusted

N

Present your brand in the native environment and

position yourself as an expert in your specialist field.

Wirtschafts\VWoche Online is the ideal stage

for your campaign. The native layout of the website
provides you with the opportunity to showcase
yourself and your company.

You can book display ads and native teasers'
as traffic drivers. If you want us to, we can also
produce the content for you.

12


https://www.iqdigital.de/dam/jcr:dc138cf2-4b3a-42bf-ae6a-f264e6acf4c0/iq-digital_Content_Marketing_%C3%9Cberblick.pdf

INTERESTED? SIMPLY CONTACT US!

We look forward to hearing from you.

@ Q INTERNATIONAL
m m iq digital media
marketing gmbh
Toulouser Allee 27
D-40211 Duesseldorf

Telephone +49 211 887-1330
international@iqgdiqital.de

iq digital media marketing gmbh | Toulouser Allee 27 | 40211 Duesseldorf | +49 211 887-2625 | info@iqdigital.de | www.iqgdigital.de | technical support | +49
211 887-2649 | banner@iqdigital.de
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