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WE ARE VALUE MEDIA

RESPONSIBILITY BECOMES IMPACT

WHAT DOES IQ DIGITAL STAND FOR?
With brands such as Handelsblatt Online, SPIEGEL and ZEIT ONLINE, the iq digital portfolio

includes Germany's most important quality media. By informing the public, exposing
grievances and critically illuminating power relations, they shape social discourse as the

fourth pillar of our democracy.
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WHAT WE STAND FOR .w:,l'cﬁg afts

An indispensable voice of economic reason

"WiWo empowers its readers to make smart
decisions - for their assets, their own career
or their own company.’

Horst von Buttlar, Chefredaktion
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WHAT MAKES US SPECIAL .w::'cﬁg afts

Magazine and compass for business, finance and success.

THE MOST IMPORTANT FACTS IN BRIEF

WirtschaftsWoche Online is THE digital business magazine and one of the most trusted media brands in Germany. Wirtschafts\WWoche
IS a navigator and coach in one - with a clear stance and clear recommendations for its readers. It explains the world of business and
how to optimise your wealth and career within it.

SPECIAL STREGHTS INNOVATION
€ In-depth research and a high level of editorial care € Data journalism: Complex economic relationships are made
characterise Wirtschafts\Woche's in-depth journalism. easier to understand through high-quality data visualisations

_ _ ) _ _ and infographics.
€ \WirtschaftsWoche is characterised by practical reporting and

analyses that support entrepreneurs as well as managers € Interactive tools such as ‘Immobilienatlas’ and ‘WiWo Coach’
and investors in their professional activities. offer users practical added value.
€ Renowned rankings such as the "Top 500 Companies’ and & Exclusive formats and events such as the "WiWo Club’ serv

‘Top 100 Innovators’ serve as decision-making aids for as a platform for the exchange of ideas and innovations.
Investors, managers and consumers.
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WHO MAKES US STAND OUT .w::'cﬁg afts

Our promise of quality is honoured

In 2024, Wirtschafts\Woche was
honoured with the European
Publishing Award as ‘Magazine of
the Year'.

2020 honoured twice at the European
Publishing Awards: Winner in the
‘Economy’ category, in which the
best business magazines in Europe
are honoured. In addition, victory in
the ‘Cover Concept’ category, for
outstanding magazine cover design
concepts.

Volker ter Haseborg, Daniel Goffart,
Artur Lebedew and Silke Wettach
were awarded the 2023 German
" Journalism Prize in the ‘Global
Economy’ category for their article
‘Operation Reconstruction’.

DEUTSCHER
JOURNALISTENPREIS
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OUR REACH M Wirtschafts

Reach millions of loyal and interested users

@PLAY @B\m @m @.Gm

Unique User Visits Page Impressions

@CAST @ thous

Source: Unique User: agof 03/2023; Visits, Pls: IVW 06/2024 | Downloads: agma 06/2024
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OUR DECISION-MAKERS .w:’l‘cﬁg afts

According to LAE 2024, WIRTSCHAFTSWOCHE reaches 557 thousand decision-makers in Germany

C-LEVEL
144 thous
23% reach!

FINANCE
332 thous
19%reach

MANAGE-
MENT BOARD

450 thous

19% reach?

4Sole/delegation/ co-
decision-makers Company
and management board

1Senior executives/
board members/
managing directors/
directors/office/plant/
works managers

2Sole/delegation/
co-decision-makers
Finances

MEDIUM-SIZED
284 thous

16% reach3

3 Medium-sized companies
(SMEs) (< 250 employees and
up to 50 million euros
turnover)

Source: LAE (reader analysis of decision-makers in business and administration) 2024, digital reach @ month | Reading example: 718,000 users who use
HANDELSBLATT are decision-makers. This corresponds to a reach of 23% of all decision-makers in Germany.




OUR USERS

Reach exactly the right target group for your campaign

DECISION-MAKERS & OPINION LEADERS

39 % are between 40 and 59 years old

59 % have a net household income of over €3,000

84 % have a high awareness of quality

e

YOUNG ELITE
23 % are between 20 and 39 years old

62 % are educated above average

e
Y - 85 % attach great importance to individuality
_ 32 % are trendsetters
- sl Bl Wirtschafts
e — | 7 Source: best for planning 2023; population: German-speaking 16+ year olds . chhe
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EXCITING? B Wirtschafts

And that's not all... We look forward to further dialogue!

NEWSLETTER
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https://www.iqdigital.de/dam/jcr:12a1bbef-e1e2-4c6f-988c-2de5b71e38ad/Themen-Channel_by%20iq%20digital_2024.pdf
https://www.iqdigital.de/dam/jcr:dc138cf2-4b3a-42bf-ae6a-f264e6acf4c0/Content%20Marketing_iq%20digital_2024.pdf
https://www.iqdigital.de/dam/jcr:ac53228a-5d1a-4781-93c1-c4fdae36246c/Newsletter%20by%20iq%20digital%202024.pdf
https://www.iqdigital.de/dam/jcr:55fe4fe7-1b2f-4e62-960b-3ae86e5ef185/Podcast%20by%20iq%20digital%20(04_24).pdf
https://www.iqdigital.de/dam/jcr:3c115789-a862-4e51-9dca-c20479ed3e96/Targeting.pdf
https://www.iqdigital.de/dam/jcr:aa0f8afc-7dca-4e6f-93c8-9eae5446a8ad/iq%20digital%20Display%20Advertising.pdf
https://admin.iqdigital.de/dam/jcr:1f7f7af9-4b26-458f-8fad-5e9b420dd337/Display%20Advertising.pdf
https://admin.iqdigital.de/dam/jcr:c784d734-b60c-483b-9f15-b96a598098e6/Topic-Channels_by%20iq%20digital_2024_ENG.pdf
https://admin.iqdigital.de/dam/jcr:50fce7d0-088d-4eef-b8d7-a7b016081d35/Content%20Marketing_Detailpr%C3%A4sentation_INT.pdf
https://admin.iqdigital.de/dam/jcr:3dfbd932-6631-411a-84ff-f688ece84b57/Data%20Targeting_iqd_EN.pdf
https://admin.iqdigital.de/dam/jcr:205143f5-b0a1-48d8-b16f-836f937e901c/Podcast_iqd_INT%20EN.pdf
https://admin.iqdigital.de/dam/jcr:cd051372-f29e-4d67-b38f-01468b8ee3ec/Newsletter_iqd_EN.pdf

DAS _UMFELD

IN A NEW DIMENSION

IF YOU HAVE ANY QUESTIONS, PLEASE DO

NOT HESITATE TO CONTACT US AT ANY TIME.

international@iqdigital.de

HERE YOU WILL FIND FURTHER CONTACTS
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https://www.iqdigital.de/en/Ueber-uns/Kontakt
mailto:international@iqdigital.de
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